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Higher costs are the #1 challenge for planners 
88% report that budgets have increased due to inflation/higher costs and this percentage 
has increased from 68% in Q2 2022. Planners continue to be tasked to do more with less 
and educate their clients that there is less room to negotiate in the current economic 
climate. 
 
 

 
 

 
Finding availability and service levels/quality are the #2 and #3 
challenges  
With prolonged industry staffing challenges and high demand for in-person events, these 
two challenges are high on the list, with responsiveness and budget management falling 
close behind. Cancellation and/or rebooking terms is the #1 challenge for planners when 
negotiating a contract. 
 

 
 
 
 
Majority of planners report a positive outlook for attendance levels at 
in-person events 
66% report that their attendance levels at in-person events are the same now as they were 
pre-pandemic, or greater than what they were pre-pandemic. The survey also points to an 
increased interest in almost all regions around the globe for 2023 programs. 

 
 
 

 
 
The importance of sustainability continued to grow throughout 2022 
Overall, 15% more now report that they or their clients have sustinability goals in place for 
their programs as compared to the Q2 2022 report. This sentiment has grown substantially 
within the international pool of respondents with 73% reporting they or their clients now 
have sustainabilty goals in place as compared to only 45% in Q2 2022. 
 

 
 

 
 

 
Many planner organizations report that they are still hiring 
Slightly less respondents are reporting that their companies are hiring as compared to 
earlier on in 2022, although 45% report that they are actively hiring or will be hiring later 
this year. Mid-level and entry-level positions are still the most popular level roles to be 
hiring for, and more planners (32%) are now reporting that they are hiring for 
freelancers/event staff as compared to 23% in Q2 2022.
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Agency / Third Party 
43%

Association 
9%

Technology 
5%

Independent Planner
4%

Finance 
5%

Non-Profit
3%

Pharma 
3%

Insurance 
3%

Other 
Corporate/Direct

25%

 

United States 
64%

United 
Kingdom 

17%

Europe (non-
UK) 
9%

Canada 
5%

South America 
2%

Asia 
1%

Other
2%

LOCATION 

INDUSTRY 

Highlights: 

• 200 Meeting and Event Professionals 

• Majority based in the United States with 26% in Europe 

• 48% Corporate/Direct, 43% Third Party, 9% Association 
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Increasing 
55%

No Change 
31%

Decreasing
14%

Increasing
45%

No Change 
44%

Decreasing 
11%

47% say their budgets for meetings increased over the course of 2022 with 35% reporting their incentive budgets 

increased. More planners are now reporting that 2023 and 2024 budgets are increasing as compared to what they 

reported in May 2022 on our Q2 survey. Nearly 15-17% more planners report their budgets are increasing for 2023 as 

compared what they reported in Q2 2022. On average, 10% more planners now report that their budgets are 

increasing for 2024 as compared to what they reported in Q2 2022.   

Did budgets increase across 2022? 

   Meetings          Incentives                                        

 

 

 

 

 

 

Did budgets increase from 2022 to 2023? 

55% now report that their meeting budgets are increasing for 2023 as compared to 41% in Q2 2022. 45% now report that their 

incentive budgets are increasing for 2023 as compared to 28% in Q2 2022. 

Meetings                                           Incentives 

 

 

 

  

 

 

Did budgets increase from 2023 to 2024? 

35% now report that their meeting budgets are increasing for 2024 as compared to 24% in Q2 2022. 24% now report that their 

incentive budgets are increasing for 2024 as compared to 16% in Q2 2022. 

Meetings                                             Incentives 

 

 

Increased 
35%

No Change 
47%

Decreased 
18%

Unsure
39%

Increasing 
35%

No Change 
20%

Decreasing 
6%

Increased 
47%

No 
Change 

36%

Decreased 
17%

Unsure
53%

Increasing 
24%

No Change 
20%

Decreasing 
4%
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88% report that budgets are increasing due to inflation or higher prices as compared to 68% in Q2 2022. One 

respondent commented that budgets have increased, but not enough and planners still need to be prepared to “do 

more with less”. 

Why are budgets increasing? 

 

In the comments, some that reported no change or a decrease in budgets said that they are being asked to find 

savings in order to deliver the best solution for the same budget. Others mentioned that budgets had been set prior to 

an awareness that the sudden rise in inflation would affect costs so much, and are now tasked with making budgets 

that were set over a year ago work in the current climate. Third party/agency planners cited that there is a need to 

educate clients about the increase in prices and that that there is less room to negotiate costs. 

Are rising airfare costs affecting the destinations that you choose for your upcoming programs? 

In addition, rising airfare costs are still affecting the chosen destinations for the majority of planners (68%), with 60% 

reporting the same in Q2 2022. Some cited in their comments that their organizations or clients are choosing locations 

based on where the majority of their attendees are located, and/or locations that have other transportation methods for 

attendees (ex: train). Others commented that lack of routes/availability also affect the decision around chosen 

program destinations.  

 

 

 

 

 

 

Answer option Percent  

Inflation / higher prices 67.5%  

Program format changes (ex: incorporating more 

tech, additional safety measures)  

29.4%  

Company decision  28.8%  

Change in # of attendees  23.1%  

Other  17.5%  

Unsure  10.0%  

Answer option Percent  

Inflation / higher prices 88%  

Change in # of attendees  26%  

Program format changes (ex: incorporating more 

tech, additional safety measures) 

22%  

Currency exchange rates  19%  

Company decision  18%  

Other  9%  

Yes 
68%

No 
32%

Q2 2022 Q4 2022 
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Are organizations increasing their pricing for services or events? 

Similar to what was reported in Q2 2022, most organizations (47%) are increasing their pricing, however we now see 

that more international planners (50%) are reporting that their organizations are increasing pricing for services or 

events as compared to only 27% reporting the same in Q2 2022. 64% report that they are increasing pricing to match 

higher operating costs. 

 

 

 

 

 

 

 

 

 

 

 

Why is your organization increasing pricing? 
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Yes 
50%

No 
34%

Unsure
16%

INTERNATIONAL – Q4 2022 
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Overall, the top three challenges planners are currently facing are higher costs, finding availability, and service 

levels/quality, with responsiveness and budget management falling close behind in the fouth and fifth spots. Many 

cited in the comments that it was hard to only choose three from the list and all of them could apply. A couple 

respondents also mentioned that staffing is still a challenge which was not one of the answer options but is a factor 

within service level/quality and responsiveness. 

What are the top three challenges you are currently facing? 

 

Out of the below, what is your #1 concern when negotiating a contract? 

Cancellations and/or rebooking terms is the top concern when it comes to negotiating a contract. Below are some 

direct comments from respondents regarding this challenge. 

 

Post Covid, I have noticed a trend in hotels 

requesting a much larger first deposit, with 

very strict cancellation terms. Due to the 

nature of our programs, dates change all 

the time, which affects the payment and 

cancellation terms and has become a 

concern when reviewing and signing hotel 

contracts. 

 

Hotels are asking for higher cancellation 

tiers but also changing terms. If they cancel 

on the Group, they want to follow the same 

cancellation tiers as if Group would cancel 

with hotel.

70.1
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Most respondents (46%) are seeing the same amount of attendees at their in-person events as compared to pre-

pandemic with 34% reporting less attendees and 20% reporting more attendees. Of those who are seeing a decrease, 

58% report that their attendance numbers decreased by 11-25%, and of those who are seeing an increase, about half 

report their attendance numbers increased by 1-10% with the other half reporting their numbers increasing by 11-25%. 

At your in-person events what are you seeing in terms of attendance levels? 

 

 

 

 

 

 

 

 

 

 

 

 

Respondents cited a mix of sentiments in the comments regarding their attendance levels: 

• We have doubled in size since 2020 but our attendance numbers are the same as pre-pandemic.  

Has gone up a little but not as much as we had thought. 

 

• More last minute attendees - delegates are not signing up that far in advance. 

 

• Starting to get back to pre-pandemic levels but it is taking time. 

 

• More are choosing the digital experience than previously. 

 

• The lockdowns had about a 40% effect (decrease) in our attendance for late 2020 and for 2021 

events. For 2022 events, we are back to pre-lockdown attendance numbers. 

 

 

About the same amount 
of attendees as compared 

to pre-pandemic 
46%

Less attendees 
than pre-
pandemic 

34%

More attendees than 
pre-pandemic 

20%
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More than half of the respondents (53%) reported that their organizations are not hosting virtual events in 2023 and 

beyond, while less than half (47%) reported that they are hosting virtual events in 2023 and beyond.  

Are you/your organization currently organizing any virtual events for 2023 or beyond? 

 

 

 

 

 

 

 

In the comments, respondents had mixed feelings about virtual events, and many mentioned hybrid components to in-

person events: 

• Currently avoiding where possible. 

• To a smaller degree and scale - not a full virtual program - we want to invest budget in the in-person event 

• We will have hybrid components to select programs but will not host any virtual events. 

• Just (1) virtual event, in 2023 compared to (3) in 2022. 

• Global audience for a 1-day conference x 3 a year. Utilizing a virtual solution saves on budget, time and 

more eco-friendly. 

Of those reporting that they are organizing virtual events, none of them said all of their events will be virtual and the 

largest group, 41%, reported that less than 10% of their events will be virtual, with 33% reporting that 11-25% of their 

events will be virtual. 

What percentage of your/your organization's programs are virtual? 
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Overall, the international response to incorporating sustainabilty into travel, meetings and events is more positive than 

their US/Canadian counterparts, and this disparity has grown over the course of 2022. While the survey shows that 

the importance of sustainability has grown overall for both groups over the course of 2022, it has grown vastly, by 

nearly 30%, within the international pool.   

Do your clients/your company have sustainability goals in place for travel, meetings, events and/or 

incentives? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

US/CANADA 

INTERNATIONAL 

No 
42%

Yes 
31%

Unsure 
27%

No 
24%

Yes 
45%

Unsure 
31%

Q2 2022 Q4 2022 

No 
41%

Yes 
38%

Unsure 
21%

No 
19%

Yes 
73%

Unsure 
8%

No 
34%

Yes 
49%

Unsure 
17%

US/CANADA 

INTERNATIONAL 

ALL RESPONDENTS ALL RESPONDENTS 

No 
37%

Yes 
34%

Unsure 
29%
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In terms of susatinability being a driving factor for program locations and for working with suppliers, we added 

“sometimes” as an answer option in the Q4 survey as many third party planner respondents commented in the Q2 

survey that it depended on the client. We see that across both groups, sustainability is growing as a driving factor in 

choosing destinations and suppliers, and it is stronger within the international group especially when it comes to 

requiring that suppliers have a certification of sustainability.  

 

Are these sustainability goals a driving factor in choosing a destination for upcoming programs? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Do you require your vendors/suppliers/venues to have a certification of sustainability?

No 
28%

Yes 
60%

Unsure 
12%

No 
48%

Yes 
32%

Unsure 
20%

No 
57%Yes 

25%
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18%

No 
80%

Yes 
11%

Unsure 
9%

INTERNATIONAL US/CANADA 

Q2 2022 
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No 
27%

Yes 
21%

Sometimes
52%

No 
16%

Yes 
33%

Sometimes
46%

Unsure 
5%

INTERNATIONAL US/CANADA 
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No 
19%

Yes 
21%Sometimes

49%

Unsure 
11%

No 
48%
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The top five regions for programs in 2022 were the United States/Canada, Europe & UK, Mexico, Caribbean and 

Central America for US and Canadian respondents. For international respondents, the top five regions for programs in 

2022 were Europe & UK, United States/Canada, Middle East, Asia and Mexico. 

In what regions did you organize programs in 2022? 

 

 

 

 

 

 

 

 

 

What regions are you considering for your programs in 2023? 

By the end of 2022, we are seeing increased interest in almost all regions around the globe for 2023 programs, with 

particular increases in Europe & UK, Asia, South America, Middle East, Africa and Australia & South Pacific.  

Q4 2022 Q2 2022 

US/CANADA INTERNATIONAL 
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Yes 
41%

No 
35%

Not yet, but 
planning to later 

this year 
13%

Not currently, 
but we did 

recently make 
some new hires 

this year 
11%

Yes 
47%

I'm not 
sure 
34%

No 
19%Yes 

35%

I'm not 
sure 
48%

No 
17%

Slightly less respondents are reporting that their companies are hiring as compared to earlier on in 2022, although 

45% report that they are actively hiring or will be hiring later this year. Mid-level and entry-level positions are still the 

most popular level roles to be hiring for, and more planners (32%) are now reporting that they are hiring for 

freelancers/event staff as compared to 23% in Q2 2022. 12% more planners are now reporting that their companies 

have had to increase salaries/compensation packages to attract the right candidates. 

Is your organization hiring and if so, what roles are your organization hiring for? 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

In order to attract the right candidates, have you had to increase your salary/compensation packages? 

Q2 2022 

Yes 
36%

No 
42%

Not yet, but 
planning to 

later this 
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but we did 

recently make 
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hires this year 
13%

65.6
58

39.7

23.7

6.1

0

10

20

30

40

50

60

70

P
e
rc
e
n
t

63.9
59.3

35.2 32.4

11.1

0

10

20

30

40

50

60

70

P
e
rc
e
n
t

Q4 2022 

Q2 2022 Q4 2022 



15 

 

©2022 Global DMC Partners. Proprietary and Confidential Information 

This report provides a summary of opinion-based survey responses and is not intended to present findings of fact or make 
any fact-based claims or guarantees. Any projections, analysis, modeling or recommendations contained in this report are 
based on opinion survey results and subject to inherent uncertainty. Actual results may differ from the survey results 
presented in this report, and Global DMC Partners does not guarantee the accuracy or the reliability of the opinions 
expressed herein. This report contains proprietary and/or confidential information of Global DMC Partners and may not 
be quoted or reproduced (in whole or in part) without express prior written consent. 


