7 ® Authentic | Safe | Connected”
% SYSTECH products across the supply chain

Presents peer-based research compiled from 7100
Interviews with brand protection professionals _ P——
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HOW MUCH POTENTIAL REVENUE IS LOST
TO COUNTERFEIT GOODS ANNUALLY?

Depends who you ask because estimates vary widely...

All respondents agree it’s a large number of lost sales they want back

% of
Lost Sales @ ’ . 21-40% 41-60%
Respondoe/onct);c 217% 5% 18% 34% S 5% 2% 7%

M Total global value of counterfeit and pirated goods iIs forecast
at $2.81 trillion by 2022, a 250% increase from 2013.

Source: International Chamber of Commerce | The Economic Impacts of Counterfeiting and Piracy - Report prepared for BASCAP and INTA
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THE RESPONDENTS ARE USING A VARIETY OF
POINT SOLUTIONS AND COMPANIES ARE

SPENDING OVER $100 BILLION A YEAR!

2%

40181 70098/

Current technologies respondents use to prevent product counterfeiting/diversion

RFID Tags Holograms S’Be”allged Specialized Tracking
slrslonalizs Printer Ink Software
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13% 21% 17 % 18%

Point solutions are additive: This means you must add something to the product,

which translates to added costs and complexity for your company (88% of respondents suffer through this)
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LTM RESEARCH

POINT SOLUTION:

81% of respondents state that
Serialization is not sufficient to solve
counterfeiting as fake products use
replicated barcodes that read the same
and provide the same information as
legitimate products

84% of respondents state that it takes

or diversion (By
the time the brand owner finds out about

the counterfeit product, the counterfeiter
moves on to another product)

FAIL!

BRANDS ARE TAKING
DESPERATE MEASURES TO
PREVENT COUNTERFEITING

AND DIVERSION

+

IN clothes and cosmetics to prevent diversion

and counterfeiting in 2018.

Source: The Guardian | Burberry destroys £28m of stock to guard against counterfeits
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A TERRIBLE TRIO OF CONSEQUENCES:
REPORTED RISKS POSED BY COUNTERFEIT GOODS
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REPORT THAT

OF RESPONDENTS
REPORT THAT

counterfeit goods
poOSe a serious risk to
consumer safety

counterfeit goods pose
a significant risk to the
brand reputation

Revenue Is significantly
and adversely impacted
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THE ROAD AHEAD IS SECURED BY BLOCKCHAIN

® DeBeers is putting diamonds on Blockchain
® Walmart is putting lettuce on Blockchain

® Skin care products, liguor and Rolex
watches are on Blockchain

Connect the Physical to the Digital for

Ultimate Security and Complete Trust

The ability to digitally connect physical
goods—a process that has traditionally
been ‘offline’—is a critical step to achieving

ultimate brand safety and protection

with Blockchain.

to complete the circle of trust In a

.9"_ How do you build the missing link

Blockchain-secured supply chain? @ SYSTECH
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( W —_y The Systech Brand Protection Suite”

IS the first integrated solution to bring together the key pillars of
brand protection: serialization, traceability, authentication and

insight. And it all starts with a simple package barcode.

Authentic o

Label Information

The label has 0% damage. Tap the label |
to see a more detailed preview of
captured image. |

7 L e B i e R R

~

Annotate Trace Map Results

Combat Detect Gain Supply Engage
Counterfeiting Diversion Chain Insight Consumers
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JOIN THE SYSTECH
CIRCLE OF TRUST

@ Find out more today | www.SystechOne.com Info@SystechOne.com





